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Inn arder for corporate gift giving to build lasting relaticnships, encourags loyalty, thank for past businesa,
reward for excellence or encourage perdformance aucceasfully, the gift muat apeak for the corparation'a
valusa. Cozy Faux producsa just auch a USA mads gift. Mot only does Cezy Faux producs high quality,
elegant items, they realize that a corporate gift has to be handled flawleasly. Deborah Price, President,
and Dana Embser=cn, Vies President, have built their busineaa on providing the utmeat in ssrvice and
quality. Thiz month Brilliant Resulta met Dana and had the pleasurs of speaking with him about Cozy
Faux.

BE: Fleage tell our readsre alout Cozy Fauz and ite products.

DE: Deberah and 1 have a aales, marksting and branding background., Our wilingness to think
cutaids the box and have fun doing it iz how we interact and conduct our buzinsas. We first
met just cver two years age when a mutual friend suggested [ contact Deborah. Within 3 houra
of cur initial meeting we developed the idaa for Cozy Fawx and wa wers on cur way. It has been
a whirlwind of brainstorming and implementing marksting and branding strateqgy ever ainos.

Cozy Faux'a primary buainess ia the design and manufacture of lururious 'faux fur’ Blankets &
throws for Adulta, Kids, Babies 8 Patz. We combins our unique designa with the highest-grads
faux fur matarial= to produce a signature line of top quality throwes. All of cur fausx fur preducta
are hand made in the USA. Our Cozy Faux throws are marketed consumer direct through cur
www.cozyfaux.com wehsits, in aslect boutiquas, and to the promotional preduct industry &z an
AS] diatributor.

BE: What distingquizhes your company from othera?

DE: We take great pride in finding creative ways to best pressnt cur product and our clienta in the
vary best light. We have a lot of fun deing what we do, but we take our commitment to cur
clients very aerioualy. Chur goal is to achieve a long term client relationship by lstaning to our
client=, offering innovative solutiona, and performing with integrity and reliability.

We have alwaya placed an emphagia on giving back. Ons way wa do thiz i= through cur blankst
denation program. We have partnered with United in Harmeny, (wwwunitedinharmeny.crg),
a non profit crganization that serves undesrprivileged ldds in Lios Angeles. For every 20
blankets we sell we donate 1 blanket to one of their special children. And, we have
partnered with Godparents Youth Organization, a non profit that offers hope through
opportunities and awareness to innet city Kids in Los Angeles. We are very proud ofthe
relaticnship that we have established with these crganizations.
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BR: What iz it like to work with Cozy Faw?

DE: One of the first things you will notice about our style i=
that we ask a ot of questions. No one knows our products
a= well a= our team. Thiz knowledgs and wilingnesa to
get invalved in the entire branding process can pay great
dividends if we are permitted to participate. A custommer Lowey Haby Blankets
will pay hard earned meonsy for one of cur products and it iz
imperativa thatiti= a right fit. We stress the "WOW" factor
and we work exceptionally hard to surpass cur customers’
expectationa.

Ar an example, we recently assisted a promotional
products  representative by  peracnally  delivering a
sampling of our throws for an upecale party in Bewverly
Hilla. The reprezentative handling the arrangsment was
cut of State, but his event planner and designer wers on
gita. The conly thing the representative knsw sbout usz
iz that we came highly referred by ssveral individualz in
hia company. He waa fesling the heat becauss thi= was
a new client for him, we had leas than a wesk to daliver,
and we were an unknown quantity to him. 1 arsured him
that [ would handle hia interesta and our blanksts would
impress the event planner, designer, and most importantly
the party hosts, but ha had to relsass control of the deal
He raluctantly agresd and 24 hours later [ was giving a
preaentation poolside. Everyone was delightad and the
rapresantative lookad like a ‘tock star’. One final note, the
represantative has asked ua for assistancs with aeveral
proprietary products be would like to introduce into the
promoticnal producta industry.

ER: Thizs #sue iz focused on Travel and Destination '
Marketing. What can you share regarding wyour Grey Chinclilla &
company'e products along this theme and how can Cozy Chocolate Throww

Faux help our readsts capturs more markst share?

DE: Qur yearz of marketing and branding experisnce have
shown that if we get the right product with the right
industry suceosas i3 sure to follow. The Travel and
Destination industry iz the pedsct fit for our product.
Hotels, cruize lines, resocrte & spas all want to give their
clientz a memorable experisncs. They really want to give
them a "Cezy" fesling and cur products do just that, We
have created perescnalized threws for spas, luxury Lear jet
companies and we ame presently werking cn a matching
blankst program for hotel clients and their peta. Imagine
stayving at & hotal with your pet and being able to purchass
a matching throw and pet blanket to remamber your stay.
Fun! Travel and destination markets realize itia impertant
to create a brand that goss home with the clisnt.

BR: Give us one or two case histories that utilized wour :
company s products and tell us what the measurahls Paisley Baby Blankst
regulte wers.
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